
Social Perceptions Regarding Transgender Health On TikTok: Is It
A Useful Tool For Plastic Surgeons?

PURPOSE: TikTok has become the hub of the
LGBTQ+ community to connect, share their stories,
surgical outcomes, and to seek support and
awareness. In 2020, the hashtag #trans had over 6
billion views and #LGBTQ had nearly 20 billion views
on TikTok. Although transgenders now feel more
comfortable showcasing their gender-affirming
surgical outcomes on TikTok, there are still no peer-
reviewed studies that evaluate TikTok users’
reactions to this type of content. Given the
persistent stigma and discrimination against the
LGBTQ community, we aimed to analyze people’s
perception and engagement with transgender
surgeries by analyzing videos posted on TikTok.

CONCLUSION: TikTok is being increasingly used by transgender patients to
showcase post-operative results and share their clinical experience/journey.
TikTok audience has a better response to multimedia content posted by PSO
informing on preoperative expectations and postoperative outcomes when
compared to educational content posted by PSHW. This study confirms that
plastic surgeons should embrace gender-affirming surgery and educate
patients and relatives in a more comprehensive way rather than only using
academic content in social media in order to improve patients’ realistic
expectations and surgical satisfaction.

RESULTS: Hundred and forty videos were analyzed. Most videos were posted
by the patients (74.3%) rather than plastic surgeons/healthcare workers
(PSHW) (17.1%) or the patient’s significant other (PSO) (5.7%). Videos posted
by the PSO had a significantly higher number of shares and lower number of
negative comments compared to those posted by the patient (p=0.045,
p=0.006) or PSHW (p=0.02, p=0.043), respectively. Most of the videos were
on postoperative care/results (32.1%) with a significantly higher number of
likes compared to educational (29.3%, p=0.044) and awareness/pride (22.9%,
p=0.034) content. Post-hoc analysis showed that educational videos had a
significantly lower number of positive comments compared to postoperative
care/results (p=0.002), awareness/pride (p=0.006), preoperative
expectations (p=0.006), and support (p <0.001). Transmasculine top surgery
(37.9%) was the most common type of transgender surgery featured in the
videos with a significantly higher mean number of likes per video versus
transmasculine bottom surgery (p=0.013), not-specified gender confirmation
surgery (p=0.001), body contouring (feminization) (p=0.003), facial
feminization surgery (p=0.002), and unreported surgeries (p=0.002). The
hashtag #topsurgery had a significantly higher number of likes compared to
all hashtags (p <.05) except #bottomsurgery (p=0.618).

METHODS: This was a cross-sectional study using
the TikTok mobile application to analyze the
reactions of TikTok users to gender-affirming
surgeries. We analyzed the top 14 hashtags for
gender-affirming surgery and the top 10 featured
videos for each hashtag. For each video, we
extracted the number of shares, number of likes,
number of comments, video content, and video
owner characteristics. Then, we looked at the top
20 comments for each video and classified them as
positive, negative, or neutral. Two reviewers
analyzed these variables independently but
simultaneously. Conflicts were resolved by a third
reviewer. Statistical analysis was done using ANOVA
tests and post-hoc analysis where necessary.
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